[bookmark: X3e42bf496e5f89be864025ebd19195aea5aa8c7]Chiquita Celebrates America’s 250th Anniversary with New Brand Video Featuring Miss Chiquita
[bookmark: X747970efdf5717207521372b6eeadd6c5baceb8]New campaign reimagines Miss Chiquita as a guide through time
Chiquita announced the launch of a new brand video commemorating the United States’ 250th anniversary. Timed to the Fourth of July holiday, the video features the iconic Miss Chiquita character guiding viewers through defining moments in American history while celebrating the everyday traditions and food rituals that continue to connect generations.
Launching across owned channels and media platforms, the campaign reintroduces Miss Chiquita to a new generation by blending historical inspiration with modern cultural relevance. Rather than focusing on product, the video highlights the enduring role that daily moments and familiar traditions play in bringing people together.
[bookmark: X3cad8e0d5e6e13c1e68f0dec604ca372b138c8e]Miss Chiquita Guides Viewers Through America’s Story
In the video, Miss Chiquita leads viewers through a journey across defining eras of American life. Moving seamlessly through time, she connects historical events with everyday scenes that remain familiar through the years.
The narrative blends nostalgia with a contemporary perspective, positioning Miss Chiquita as a cultural thread connecting the past and present. While the video reflects on defining periods in American history, its focus remains on the rituals that shape daily life and the shared experiences that continue to define communities across the country.
Throughout the story, bananas appear as a familiar presence woven naturally into celebrations and everyday occasions. For more than a century, Chiquita has been part of American households, and the campaign brings that legacy to life through a story of connection and tradition.
[bookmark: integrated-fourth-of-july-campaign]Integrated Fourth of July Campaign
The video serves as the centerpiece of an integrated campaign around the Fourth of July holiday in the United States, building on Chiquita’s broader “Likely The Best Snack Ever” platform.
Campaign elements include:
· A brand video celebrating America’s 250th anniversary.
· Video content distributed across Chiquita’s owned channels.
· Media activations across digital and programmatic channels to extend campaign reach.
· Creator partnerships showcasing how Chiquita bananas are part of Fourth of July recipes, celebrations and family traditions.
The integrated campaign extends the narrative beyond the screen by encouraging creators and consumers to celebrate the everyday moments that bring people together during one of America’s most recognized holidays.
As the United States marks its 250th anniversary, Chiquita’s new campaign reflects the brand’s continued commitment to celebrating the traditions and connections that have long brought people together. By placing Miss Chiquita at the center, the brand honors its heritage while introducing one of its most recognizable icons to a new generation.
For more information on Chiquita and similar initiatives, visit @chiquitabanana on Instagram or head to www.chiquita.com. Please also find the campaign video and stills linked here.


